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BrandZ Top 100 Most Valuable Global Brands 2011

# Brand Broot e onamgesor; ¢ o BrOo1 (8M)  Ghange 2011 # Brend BrOot W ohangesori o BI301 (W) Change 2011

vs. 2010 vs. 2010 vs. 2010 vs. 2010
1 153,285 8% 26 ¥, 24,312 23% 51 @ 15,168 0% 76 11,558 7%
2 111,498 2% 27 GTOYOTA 24,198 1% 52 Tenceni i 15,131 NA 77 11,363 -37%
3 100,849 17% 28 HSBC <» 22,587 -4% 53  @iciciBank 14,900 3% 78 ":?‘":_ 11,291 -19%
4 81,016 23% 29 BaiEE 22,555 141% 54 SETIP 14,306 19% 79 (Nintendo) 11,147 -37%
5  Microsoft 78,243 2% 0 & 22,425 3% 55 14,258 0% 80 nm 10,883 12%
6 Cuotis 73,752 8% 31 TESCO 21,834 -16% ss () 14,182 4% 81 NOKIA 10,735 -28%
7 Soatat 69,916 NA 32 Gillette 19,782 4% 57 JME- 13917 0% &2 el 10,731 15%
8 Marlboro 67,522 18% 33 (Qrma= 19,542 N/A 58 @ 13,004 2% 83 g 10,540 N/A
9 IR 57,326 9% 34 Pa’m*g’é?s 19,350 1% 59 (9 13,754 -8% 84 [Ebank 10,525 26%
10 @ 50,318 2% 3 ) 19,102 246% oo @ 13,643 6% 8 SONY 10443 19%
1 1cBC @ 44,440 1% 36 & 17,597 N/A 61 i rerrosras 13,421 39% 86 ZARA 10,335 15%
1 O 43,647 2% o7 @18ks 17,530 -20% &2 AM 13,006 7% 87 § Scotiabank 10,076 N/A
13 Verron 42,828 NA 38 %a’sﬂep 17,290 15% 63 Qpepsiw 12,931 1% 83 NISSAN 10,072 17%
14 amazoncom 37,628 37% 89 17,182 3% 64 {:} 12,5642 27% 89 9,877 10%
15 Walmart 37,277 -5% 40 é 17,115 23% 65 @ 12,471 3% 90 @ 9,600 29%
16 36,876 97% 41 ExonMobil 16,973 10% 66 .==:!=H= 12,413 3% 91 @A 9,587 N/A
7 @ 35,737 as% 42 3] 16,931 19% o7 I 12,160 7% 92 wwothmercs 9,358 -43%
18 () 35,404 1% 43 (UEEEBE 45900 N/A 68 CHASEOQ 12,083 3% 93 Re;ii“"wm 9,263 4%
19 hye . 29,774 N/A 44 "c','s'é';' 16,314 2% 69 Sanemi S 12,033 45% 94 H 9,251 6%
20 VISA 28,553 15% 45 Dudweier 15,952 0% 70 SIEMENS 11,008 20% 95 LD 8,838 21%
21 27,249 NA 46 LOREAL 15,719 1% 71 uifabs 1,917 41% 96 WBARCIAYS 8,760 4%
22 ORACLE 26,948 9% 47 Cciti 15,674 17% 72 @ 11,901 0% 97 @BERaR 8,668 5%
P ISAPS 26,078 7% 48 docomo 15,449 19% 73 FedEx 11,759 25% 98 [flBradesco 8,600 15%
24 CEBRES 25,524 22% 49 accen?ure 15,427 5% 74 02 11,694 N/A 99 & CBEPBAHK 8,535 N/A
25 Blackeny 24,623 20% 50 @ 15,344 12% 75 SSIELECOM 11,609 NA 100 W 8,439 -9%

****The Brand Value of Pepsi includes Lites, Diets and Zero Source: Milward Brown Optimor (including data from BrandZ, Kantar Worldpanel and Bioomberg)



